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IN THK CLAIMS; 
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31-38: (Cancelled) 

39. (CiiiTcntly Ameudcd) A method for 
with product placement m a retail space, the 



c ctcniiiniiig relationships of data associated 
[iicthod comprising the steps of: 



rclalionships associate individual customers 
customers; 

generating spatial relalionsliips usini < 
relationships include relative placement of droducts within the retail space; 

integrating the data relationships wi(h the Si)atial relationships to detennme 



generating data relationships using ds .ta miifrng techniques, wherein the data 

with infonTiation related to the individual 



data mining techniques, wherein the spatial 



/ (j Jk^ addilional information concerning purchase;; 
L// wherein t he spatial relat ionshi ps furt 



by the customers; 

leLillc 1 ude association s of customer pa ths 



Ihroufi h the retail sp ac e with product placcir cnl wi Miin t he retail space 




40. (Cancelled) 



41 . (Original) 'Hie method ofClaim 
ijicludc associations with customer paths Ihrbugl 
purchased. 



42. (Original) The method of Claim J9. wherein the s]3atial relationships fuilher 
include associations of product placement wiihin the retail space with products 
purchased. 



39, wherein the spatial relationships further 
li the retail space with products 



43. (Original) The method ofClaini 3p, wherein the information related to the 
individual customers includes demographic i^fomi uion about the individual customers 
gathered from a database. 



44. (Original) The melliod of Claim 3% 
dclcrmined using data mining techniques. 



wherein the additional information is 
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45-52. (CaiKcUcd) 





53. (Currently Amended) A d;iki proccssii-L^ system for delennining data rclationsliips 
of data associated with product placemeiU in pclail space, the data processing system 
coniprisiug; 

first generating means for generating data relationships using data mining 
techniques, wherein the data relationships afesociato individual customers witli 
information related to the individual customers; 

second generating means for generating spiilial relationships using data mining 
techniques, wherein tlic spatial rclatiojish/ps include relative placement of products 
within the retail space; 

means for integrating the data rejfalionships with the spatial relationships to 
iletcrniinc additional informalion concerning purchases by the customers; 

jv hcrciii the spatial rclations hio a further inc i u de associations of customer p aths 
th roLtph the re tai l space with nr oducl: ptoce ment wit hin the r etail S]iacc , 




^547" (Cancelled) 



55. (Original) The system of 
include associations with custojncr pi 
purchased. 



laim 53, whcreiii the spatial relationships further 
ths tlirough the retail space with products 



56. (Original) The system o 
include associations of product placcjncnt 
l)urchased. 



f Claim 53, wherein the spatial relationships further 
within the retail space with pi-oducts 



57. (Original) The system of plaim 53, wherein the information related to the 
individunl customers includes demographic inform;i(ion about the individual customers 
gathered from a database. 
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